
WINNING @ THE

MOMENTS OF TRUTH

George  Corb in
S V P ,  D i g i t a l

M a r r i o t t  i n t e r n a t i o n a l  

1@ G e o r g e C o r b i n 1



WE ARE AT AN INFLECTION POINT

9 0  Y E A R S  O L D

T E C H N O L O G Y  I S  
D I S R U P T I N G  O U R  I N D U S T R Y

W E  A R E  B E I N G  
I N T E R M E D I A T E D

O U R  C U S T O M E R  I S  
C H A N G I N G



THE 
MILLENIAL 

WAVE

50%of US work force by 2018

1.8 BILLIONworldwide
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THE 
MILLENIAL 

WAVE

More purchasing powerin the next 10 years
than any generation in history

2Xmore likely to travel vs. Boomers

Halfof all travel purchases by 2020
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NEXT 
GENERATION 
TRAVELERS

76%of room nights by 2018

3xthe use of technology



powering the
TRAVEL MOMENTS 
with DIGITAL



powering the
TRAVEL MOMENTS 
with DIGITAL

WIN THE BOOKING WIN THE STAY

CONSIDER & 

EVALUATE

SHOP & 

BOOK
GO RETURN

PRE-

DEPARTURE
ARRIVE STAY | WORK | PLAY

CONVERT  SERVE & DELIGHT  ACQUIRE



HALO
MOMENTS








